Key themes/quotes from engagement

Some of the things we’ve been hearing as we engage people are:

* Focus should be to make people better from prevention to
treatment (and keep them out of hospital)

* Make it easier for patients to receive care through transitions of
care

* Diverse community has diverse needs

* Need connection to providers across the continuum

* Ability to access information and services quickly

* Frustration increasing with disjointed delivery of care

Key Quotes:

* “hospitals are scary and big. I think people need simple
courtesy...greeting, direction, assistance, kindness”

* “Have signs and brochures in many languages. Have statt who
speak ditferent languages.”
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